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product available only under special order



Our company provide consultancy service forf€arfyotiisthe Import And Export of
Luxury Brand of Perfumes and make-up.\Welsalesithese théproduct list as in the

zlevate Their. Offerihgs And Drive
Business Growth. Here’s A Guide TogielpH /igate This Process:

Steps For Importing And Exportingbuxury
1.Market Research:
1. Identify Target M@k ketsQNITANANDEME OIRIIVAREYUMesS.
2. Analyze Trefids, Clllg ‘erengces, / MPELit@r Offerings In Those
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CONSULTANCY TO * IMPORT & EXPORT OF LUXURY
CREATE A NEW BRAND OF BEAUTY PRODUCTS

PERFUME BRAND










PHARMA1HUMANITAS

* IMPORT & EXPORT OF LUXURY BRAND PERFUMES

* CONSULTANCY SERVICE IN LUXURY BRAND
DEVELOPMENT NEW BRAND FRAGRANCE

* CREATION: COLLABORATE WITH PERFUMERS
FACTORIES TO DEVELOP UNIQUE SCENTS THAT ALIGN
WITH THE NEW BRAND IDENTITY TO SPIN-OFF.

* PACKAGING DESIGN: ADVISE ON HIGH-QUALITY,
AESTHETICALLY PLEASING PACKAGING THAT REFLECTS
LUXURY AND SOPHISTICATION.
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Logistics and DIStrIl{)ﬂtI(L)

Choose a reliablejogistics partn exper|
perfumes and pharmacedtical p oducts ﬁ

Ensure proper pactkaging gnd gtorage caqndi iops t
Integrity.
Brand Positionin .\-—/ X\]

Position your off uxury-préduct§through.
that highlight exclusivity and quality.

Use high-quality V|suals and CO“F Illng stgpytejlmg m your branding.
Sales Channels: a

Explore various sale hannels, inclu ing reate new I|ne shop, retail
partnerships, and exclusive b uthu S.

Consider coIIaboratlons with influe cer%ea}y professionals to El _

promote our and bu er 's new products ply from
pharmalhumanita: Phgs It

ced inhandling luxury

intain product

|

keting strategies

!
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Marketing Strategy:

Implement targeted ma
Utilize social media,
Customer Experienc |
Focus on providing ahlexceptional cuétomar ex nce, from packaging to delivery.
Offer personalized seryices, such agfragrance consultations or layalty programs.

Key Considerations | , ) |
Trends in Sustainability: ers inglyafavot bra Ads that prioritize

~— el

sustainability. Consider eco-friendly packaging and sourcing.
Cultural Sensitivity: Tailor your offerim 7md marketing strategies to align with

g
:'j‘rg campz%igns\,that resonate withilyaur target audience.
arketing, and/luxury i Tyle e nfs—fo enhance visibility.
|

cultural preferences in different regio

f 5 | |
Networking: Attend in j'rade hows and eventﬁ'td connefﬁ Yvith potential
partners and stay update@'on market trends. G |

Quality Assurance: En'SL_Jre all products meét hi -quality tan@dards and provide
transparency regarding ingredients dnd sodrcing. ‘

By focusing on strategic sourcing, regulatofy compliance, gffective marketing, and

customer experiencey beauty djstributors and traders cap successfully import and
export luxury perfume Ing thai jving business growth in a fz

competitive market.
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www.pharmalhumanitas.com ; pharmalhumanitas@gmail.com
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